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17. Do you have a written management or stewardship plan for any of

the woodland that you own in Maine?
OYes ONo [OIdon'tremember

.In the last 5 years, have any of the following activities occurred on

any of the woodland that you own in Maine?

Check ALL that apply.

O Prepared land for new trees - "site prep”

O Planted trees

O Reduced fire hazard

O Applied herbicides, pesticides, or fertilizers

O Built or performed maintenance on roads or trails
O Wildlife habitat/fisheries improvementprojects

O Posted land to restrict public access

O Recreation or hunting by me, my family, or friends
O Recreation or hunting by the general public with my permission
O None of the above

Sources of Information

19.In the last 5 years, have you received advice or information about

the woodland that you own in Maine?

OYes ONo wmsp Ifno, go to question 20.

b If yes, who did you get advice or information from?
Check ALL that apply.

O Maine Forest Service forester

O Extension forester or other university employee

O Other state employee

O Natural Resource Conservation Service, Soil and Water
Conservation District or Farm Service Agency employee

O Private consultant, such as a forester or wildlife biologist

O A forester from a company that produces forest products

O Logging contractor

O Employee of a non-profit group

O Other forest landowner, neighbor, or friend

O don't remember who
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O Other (please specify):

12. To encourage good woodland management, groups have created .

green certification programs to recognize woodland owners that
comply with a group's standards. Examples include Tree Farm,
Green Tag, SmartWood, and the Sustainable Forestry Initiative.
Have you ever heard or read about green certification before?
OYes CONo wmmp Ifno,goto question 13,
b If yes, 1s any of your woodland in Maine currently
green certified?
OYes P Ifyes, goto question 13.
ONo mmmp Ifno,are you planning to get any of your
woodland in Maine green certified?
O Yes O No

OMaybe O Don't know
13. Cost-share programs provide landowners with money to help
plant trees or manage their woodland. Examples include the
Conservation Reserve Program, Stewardship Incentive Program,
and Forestry Incentives Program.
Have you ever used a state or federal sponsored cost-share
program to help you manage your woodland in Maine?
OYes ONo wmsp Ifno, go to question 14,
b If yes, have you used a cost-share program to help you
manage your woodland in Maine in the last 5 years?
OYes ONo Oldon't remember

b If yes, please list the program(s)?

Management of Your Woodland

14. Who makes most of the decisions, such as whether or not to
harvest trees, for your woodland in Maine?
Check ALL that apply.
O Me and/or my spouse
O My children, parents, or other relatives
O My business partner (including associations and clubs)
O My land manager or forester
O My logging contractor
O Other (please specify):
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15. Have trees ever been harvested or removed from any of the 16. Non-timber forest products arc products other than logs,
woodland that you own in Maine since you have owned it? pulpwood, firewood, posts, or poles that are collected from
» . . woodlands.
OYes LONo mmsp Ifno, go to question 16.
b If yes, please answer a, b, ¢. and d. Non-timber forest products include:

a. What types of products were harvested?
Check ALL that apply.
O Veneer logs
O Sawlogs

Edibles such as berries, fiddleheads, and maple syrup

Medicinal and dietary supplements such as Ginseng, St.
John's wort, and willow bark

O Pulpwood Decorative, floral, or craft products such as boughs, birch
O Firewood mp Cords per year bark, and landscaping transplants
L Post or poles Items of cultural or religious importance such as sweetgrass,
O Other (please specify): woodland sage, and sauna switches
b. Why were trees harvested or removed?
Check AL_L that (JKJ}J{E‘- . Have non-timber forest products been collected from any of the
0 To achieve objectives in my management plan woodland that you own in Maine since you have owned it?
O Trees were mature OYes CNo wmsp Ifno, go to question 17,

O To clear land for conversion to another use
O Needed the money L If yes, pleasc answer a, b, and ¢.
a. What types of products were collected?

O Needed wood for own use
Check ALL that apply.

O Price was right .
i £ ) . O Edibles
0 To improve hunting opportunitics O Medicinal and dietary supplements
O To improve scenic and recreational opportunities O Decorative, floral, or craft products
O To remove trees damaged by a natural catastrophe O Items of cultural or religious importance

O To improve quality of remaining trees O Other (please specify):

O Other (please specify): b. Why were these products collected?
Check ALL that apply.
O For sale
¢. During the most recent harvest, did a professional forester O For personal use or gifts

help plan, mark, or contract the harvest?

OYes [ONo OI don't remember Have any of these products been collected in the last

. . 5 years?
d. Have trees been harvested or removed in the last 5 years? 3
OYes ONo OIdon't remember

OYes OONo OIdon'tremember

2]

36051

59



A Social Marketing Approach to Working Forest Land Conservation

practical ideas

Truthful and authentic--no exaggeration,

hype or fear-mongering

Use of examples, and testimonials to persuade or make a point (preferred to arguments
based on expertise, scientific explanations, and statistics)

Project caution and thoughtfulness

Visuals reflect audience members' love of the land and the various ways in which they
enjoy their woods with their families

Evaluation

Primary Outcome:

The primary outcome indicator for the campaign is the number of landowners who donate or sell
easements to the representative land trust. Secondary outcome indicators landowners that contact
foresters to help plan and/or manage their timber harvests, calls to campaign partners inquiring more
information regarding the project and number of hits on the website.

Process Intermediate Indicators:

Each partner will assess the cumulative impact of the outreach by monitoring the number of
people who call to request additional information about the project. Additionally, they will also
monitor:

How the number of calls compares with similar requests before the campaign?

What proportion of these calls is from people who are actually thinking about conservation
easements in the near future?

The number of packets of information about timber harvesting was mailed out to callers.

Monitor process indicators that are tailored to their specific outreach activities, e.g., attendance
at meetings, media impressions, etc.

Impact Indicators:
Long-term indicators would include total acreage placed in conservation easements as a result of the

campaign. A secondary indicator would be an increased number of acres listed as tree growth.

Source URL: http://www.engaginglandowners.org/make-a-new-plan/plans/1283
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